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It is well understood that analytic support is crucial when making and defending significant business
decisions. As the expansion of technology has produced affordable storage, the collection,
organization, and analysis of customer data has become an essential means to minimize costs while
increasing revenue. Of course the analytics can be only as good as the data on which they are
performed. That is why we at JumpStart Point of Arrival carefully scrutinize and cleanse the data...to
ensure its accuracy, and therefore the quality of the resulting analytics.

It is also vital to have an efficient system in place where analysts can obtain accurate complete internal
(house) and external (enhancement) data in minimal time. Such a centralized data repository also
provides a more complete customer view across the organization. Having spent many years perfecting
just such an environment, we welcome the opportunity to discuss this in more detail!

Business Case 1 (Data Visibility)
Key Components Vitamins-By-Phone Inc. is a brand name vitamin company selling directly to
consumers via telephone only. The company traditionally checks for stock
after the order has been completed because the order and the inventory
. systems are two separate entities. As the organization grows, the cost of
= System Architecture contacting customers on out-of-stock items is increasing exponentially. The
company would like to display the inventory availability to the telephone
. agent during the order process to reduce this cost. To achieve this, the
=  Data Warehousing organization elected to construct a single end-to-end database by
integrating the separate order and inventory databases and making the
result available to both systems. Due to this effort, the company has
= Data Enhancement reduced the out-of-stock contacts by 75% and simultaneously increased
sales.

Business Case 2 (Data Retention)

Designlt is a company that produces custom designed T-shirts, mugs, bumper stickers, and baseball jerseys.
The company is interested in compiling data that can be used for targeting a new promotion. After compiling all
available data points for a short time span, the company tested a new promotion to a cross-section of their
existing customers. A profiling analysis was conducted on all the available data points after the test, and the
most predictive data elements were then captured to reduce data storage and data capture costs.



